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DETAILED ACTION 

Response to Arguments 

1 . Applicant's arguments filed 07/25/2005 have been fully considered but they are 
not persuasive. 

Applicant argues regarding claims 1-8, 29-36, 57-64 as amended, that the claimed 
invention patentably improves upon Alexander by 

"providing a branded selectable option having a product brand logo graphic of a 
provider of the passive video product within an interactive application display" (page 21, 
paragraph 2, lines 1-6). This argument is respectfully traversed. 

Alexander discloses an interactive program guide screen for displaying multiple icons 
(title/ad panel) of providers such as providers for CBS, ESPN, FOX, etc. (figure 5). 
Alexander further discloses the Panel ads may contain graphics. Channel ad graphics 
will typically, but not necessarily, be limited to the channel logo potion of the ad (col. 24, 
lines 41-52). Thus, the claimed feature of "providing a branded selectable option having 
a product brand logo graphic of a provider of the passive video product within an 
interactive application display" is broadly met by providing selectable option (interactive 
icon) having a graphic logo of the provider such as CBS, FOX, etc. of the 
video/advertisement within the interactive program guide screen 10 (figures 1 , 5). 
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Applicant argues regarding claims 18-24, 46-52, 74-80 that independent claims 18, 46 
and 74, as amended, are patentable over Alexander because the claimed invention 
patentably improves upon Alexander by 1 ) displaying on the user equipment an alert 
icon overlaid on the currently displayed branded passive programming that indicates 
availability of additional information associated with the currently displayed branded 
passive programming, and 2) providing, in response to user selection of the alert icon, 
an interactive display on the user equipment that includes an advertisement associated 
with the brand of the currently displayed branded passive program" (bridge paragraph 
between page 22 and page 23). This argument is respectfully traversed. 

Alexander discloses displaying on the user television equipment (user display screen) 
on screen notifications overlaid on the program currently displayed on the screen, on 
screen notifications can be used to alert the viewer to any number of possible items of 
information (col. 14, line 47-col. 15, line 32). Alexander further discloses while watching 
the news program, the news broadcaster describes an event involving astronauts. The 
viewer selects the news guide/data service icon and connects to a web site on the 
Internet describing, among other things, additional information about the particular event 
involving the astronauts (col. 18, lines 33-67). Alexander further discloses a translucent 
overlay of the window 12 can display the title, channel, etc. over the television program 
so the viewer can still see the entire image (col. 3, lines 55-62). Inherently, the on 
screen notification/icon/title, channel, etc. is associated with the program being viewed 
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(either directly or via user profile). Therefore, the claimed feature of "displaying on the 
user equipment an alert icon overlaid on the currently displayed branded passive 
programming that indicates availability of additional information associated with the 
currently displayed branded passive programming" is broadly met by displaying on the 
user display screen an on screen notification/icon/title/channel, etc. overlaid the 
program being viewed that indicates any number of possible items of information 
associated with the program being viewed; and the claimed feature of "providing, in 
response to user selection of the alert icon, an interactive display on the user equipment 
that includes an advertisement associated with the brand of the currently displayed 
branded passive program" is broadly met by providing, in response to user selection of 
on screen notifications/icon/channel, etc., an interactive display (i.e. web page) on the 
user equipment that includes an advertisement such as video clip, information about the 
program, event, etc. (col. 17, lines 48-67; col. 18, lines 33-67) associated with the 
program currently displayed. 

For reasons give above, rejections on claims 1-8, 18-36, 46-64, 74-84 are analyzed as 
discussed below. 

Claims 9-17, 37-45, 65-73 have been canceled. 



Claim Objections 
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2. Claims 75-80 are objected to because of the following informalities: 

Claims 75-80 depend on canceled claim 73. Examiner interprets these claims depend 
on claim 74. Appropriate correction is required. 

Claim Rejections - 35 USC § 102 

3. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), 
by another filed in the United States before the invention by the applicant for patent or (2) a 
patent granted on an application for patent by another filed in the United States before the 
invention by the applicant for patent, except that an international application filed under the treaty 
defined in section 351(a) shall have the effects for purposes of this subsection of an application 
filed in the United States only if the international application designated the United States and 
was published under Article 21(2) of such treaty in the English language. 

4. Claims 1-8, 18-36, 46-64, 74-84 are rejected under 35 U.S.C. 102(e) as being 
anticipated by Alexander et al. (US 6,1 77,931 ). 

Regarding claim 1 , Alexander teaches a method for providing access to a passive video 
product (television program or advertised product) from an interactive application 
(interactive program guide on screen 10 -figure 1), comprising: 
providing a branded selectable option having a product brand logo graphic of a provider 
of the passive video product (interactive ads windows 14,16 or interactive icons on the 
Grid guide 22 having logo graphic of a provider such as FOX, CBS, etc. figure 5, col. 
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24, lines 45-55; col. 13, lines 50-55) within an interactive application display (within 
interactive program guide - figure 1 ); 

providing the passive video product from the provider in response to a user selecting 
the option from the interactive application display is met by providing television program 
from the provider such as advertiser, CBS provider, FOX provider, etc. in response to a 
viewer selecting an icon from the interactive program guide (col. 4, lines 13-23; col. 5, 
lines 5-14; col. 8, lines 4-17; col. 13, lines 46-67). 

Regarding claim 2, the further claimed featured of providing interactive content with the 
passive video product is either met by providing on screen notifications with the real 
time television program being displayed (col. 14, line 50-col. 15, line 12) or the viewer 
presses the "Guide" key on the viewer's remote control device when the viewer watches 
a full screen display of the television video programming to display EPG grid guide, Ad 
windows with the television video programming (figure 1 and col. 6, line 64-col. 7, line 
30). 

Regarding claim 3, the additional claimed featured for the interactive content comprises 
an alert icon is met by the interactive icons on the interactive program guide (figure 1 ) or 
icon of the on screen notifications (col. 15, lines 5-22); the additional claimed feature of 
providing a merchandising opportunity to the user in response to the user selecting of 
the alert icon is met by providing information of the television program or merchandisie 
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in response to user selecting of the interactive icon (col. 14, line 50-col. 15, line 22; col. 
1 5, lines 47-50; figures 1 , 5,6). 

Regarding claim 4, the additional claimed feature of the alert icon is overlaid onto the 
passive video product is met by the interactive program guide or the on screen 
notification icon is overlaid onto full screen television program (col. 3, lines 55-61; col. 7, 
lines 20-30; col. 1 5, lines 4-20). 

Regarding claim 5, the additional feature of the interactive content comprises a 
television program listing is met by television interactive program guide (figure 1); the 
further claimed feature of providing additional information for the television program 
listing in response to the user selecting the television program listing is met by providing 
the entire title and detail description on the detail description area in response to user 
selecting a particular icon on the interactive television guide (figure 1 and col. 15, lines 
52-64). 

Regarding claim 6, the additional claimed feature of the interactive program application 
is an interactive television guide is met by interactive program guide on screen (10 - 
figure 1); and the further claimed feature of the branded selectable option is a branded 
selection menu option of the interactive television guide is met by interactive grid guide 
and/or interactive ads windows on the interactive program guide (figure 1 ). 
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Regarding claim 7, Alexander discloses data in the interactive program guide can be 
downloaded from Internet and displayed on the screen (col. 8, lines 36-64; col. 18, lines 
1-67). Inherently, the interactive application is a web browser. 

Regarding claim 8, the further claimed feature of providing the passive video product 
comprises tuning equipment associated with the user to a television channel is met by 
providing the television program comprises tuner associated with the viewer to a 
television channel (col. 7, lines 10-18; col. 30, line 60-col. 31, line 8). 

Regarding claim 18, Alexander discloses a method for providing advertisements within 
an interactive application implemented at least in part on user equipment (figure 1 ) 
comprising: 

providing branded passive programming associated with a brand to the user 
equipment (providing television programming/advertisement associated with CBS, 
advertiser, FOX, etc. to the viewer equipment -col. 6, line 65-col. 7, line 18, figure 5); 

displaying on the user equipment an alert icon overlaid on the currently displayed 
branded passive programming that indicates availability of additional information 
associated with the currently displayed branded passive programming (displaying on 
the user display screen an on screen notification/icon/title/channel, etc. overlaid the 
program being viewed that indicates any number of possible items of information 
associated with the program being viewed; 



Application/Control Number: 09/731 ,1 15 Page 9 

Art Unit: 2611 

providing a user associated with the user equipment with an opportunity to select 
the alert icon to indicate a desire to access additional information associated with the 
branded passive programming (viewer selects on screen notification/icon/channel, title, 
etc. on the screen display to indicate a desire to access additional information 
associated with the program - col. 17, lines 48-67, col. 18, lines 33-67); 

providing an interactive display on the user equipment in response to the user 
selection, wherein the display comprises an advertisement associated with the brand of 
the currently displayed branded passive programming (providing an interactive display 
such as web site for additional information of advertiser/provider, in response to user 
selection, the web site comprises an advertisement (i.e. video clip, detail description, 
etc.) associated with the brand of program currently displayed - col. 17, lines 48-67; col. 
18, lines 33-67). 

Regarding claim 19, the further claimed feature of the passive programming is a 
television program, a commercial, a pay per view program, or a passive video product 
segment is met by a television program displayed on PIP window or advertisement 
displayed in ads windows 14, 16 -figure 1). 

Regarding claim 20, the further claimed feature of retrieving the advertisement is met by 
retrieving advertisement in ad window, or on screen notification, or retrieving additional 
information of a program(col. 17, line 50-col. 18, line 67). 
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Regarding claim 21 , the further claimed feature of retrieving an advertisement according 
to a schedule is met by retrieving on screen notification a certain amount of time before 
the program begin or retrieving particular advertisement according to particular program 
displayed on the screen (col. 25, line 50-col. 26, line 60; col. 33, lines 26-65). 

Regarding claim 22, the further claimed feature of retrieving an advertisement according 
to a real time flag is met by retrieving among other things, additional information about 
the particular event involving the astronauts according to an event involving astronauts 
described by news broadcaster while watching the news program (col. 18, lines 54-67). 

Regarding claim 23, the additional claimed limitations correspond to the additional 
limitations as claimed in claims 7, and are analyzed as discussed with respect to the 
rejection of claim 7. 

Regarding claim 24, Alexander further discloses the interactive application is an 
interactive television program guide (interactive program guide - figure 1); and 
providing the advertisement in the interactive application display comprises providing 
the advertisement as a panel advertisement (Ad windows or Grid guide) in the 
interactive television program guide (interactive program guide) - figure 1 . 

Regarding claim 25, Alexander discloses a method for providing advertisement space to 
advertisers across television related products (figure 1) comprising: 
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allocating advertisement time for an advertiser in an interactive application and during a 
passive program, wherein the advertisement time is allocated across the interactive 
application and the passive program such that an advertisement for the advertiser is 
provided within a display of the interactive application to coincide with the advertisement 
time allocated to the same advertiser in the passive program (i.e. allocate channel ad 
slots for advertiser in the television displayed and during a particular program, wherein 
the advertisement is allocated across the display screen, i.e., panel ad pair 1 with 
channels 1-8, panel ad pair 2 with channels 9-16, etc. and the advertisement displayed 
with the program based on ad channel slot - figure 1 and col. 19, line 61 -col. 21, line 25; 
col. 22, lines 20-33; col. 26, line 57-col. 27, line 20; col. 32, line 25-col. 33, line 43). 

Regarding claim 26, Alexander further teaches providing a user with an opportunity to 
select the advertisement in the interactive application (viewer selects a program title or 
ad window in the interactive program guide - figure 1, col. 15, lines 47-63; col. 17, line 
40-col. 18, line 67); 

providing the passive program in response to the user selecting the advertisement in 
the interactive application (providing television program and/or product in response to 
viewer selecting a program title or ad window in the interactive program guide - figure 1 , 
col. 4, lines 18-20). 
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Regarding claims 27-28, the claimed limitations correspond to the claimed limitations in 
claims 19, 23 respectively, and are analyzed as discussed with respect to the rejection 
of claims 19-23. 

Regarding claims 29-36, 46-56, the limitations of the system as claimed correspond to 
the limitations of the method as claimed in claims 1-8, 18-28, and are analyzed as 
discussed with respect to the rejection of claims 1-8, 18-28. 

Regarding claims 57-64, 74-84, the limitations of the system as claimed correspond to 
the limitations of the method as claimed in claims 1-8, 18-28, and are analyzed as 
discussed with respect to the rejection of claims 1-8, 18-28. 

Conclusion 

5. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. 

Gordon et al. (US 6,754,905) discloses data structure and method for providing 
an interactive program guide. 

Lawler et al. (US 5,585,838) discloses program time guide. 
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Dunn (US 5,945,987) discloses interactive entertainment network system and 
method for providing short sets of preview video trailers. 

6. THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1 . 1 36(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
extension fee pursuant to 37 CFR 1 .136(a) will be calculated from the mailing date of 
the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the mailing date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Son P. Huynh whose telephone number is 571-272- 
7295. The examiner can normally be reached on 8:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Christopher C. Grant can be reached on 571-272-7294. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 
273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 

SPH 

October 11, 2005 
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